The Model 5 in the table below shows the effect of including parental smoking, best friend smoking and current smoking in the logistic regression on e-cigarette experience (extending Model 2 in Table 3 main paper). Model 6 shows the effect of introducing e-cigarette advertising recall (extending Model 2 Table 3 main paper).
in main paper). Model 6 shows the effect of introducing e-cigarette advertising recall (extending Model 4 Table 5 in main paper). Table 2 Logistic regression on intention to try e-cigarettes with additional variables:
parental and best friend smoking status (Model 7) or e-cigarette advertising recall The participants not included are more likely to be male, low family affluence and non-white ethnic group. Their missing status is mostly due to not reporting a postcode upon which the tobacco outlet density measure was based.
